ASTA Distributes Video News Release in Celebration of Travel Agents Care Month
VNR Features Global Volunteers President and CEO, Bud Philbrook and ASTA President and CEO, Cheryl Hudak, CTC 
Alexandria, Va., Feb. 15, 2007—In recognition of Travel Agents Care month, ASTA distributed today a Video News Release (VNR) about the benefits of volunteer travel. The VNR includes interviews with ASTA president and CEO, Cheryl Hudak, CTC, and the president of Global Volunteers, Bud Philbrook. Additional footage includes Global Volunteers participant, Christina Papadopoulos. The VNR promotes voluntourism and responsible travel, and the role ASTA travel agents can play in planning such a vacation. ASTA’s Travel Agents Care VNR will be Satellite fed on Feb. 15. 

	Satellite Name:

	Satellite Name: 
	Galaxy 26 C-Band (formerly Intelsat 6) 

	Transponder: 
	24H Ch. 24 

	Audio: 
	6.2 & 6.8 

	Downlink Frequency: 
	4180 MHz H 


Travel Agents Care month was launched by ASTA in February, to raise awareness about the contributions travel agents make to their local communities and the global community, both monetarily and in-kind, and through their ongoing efforts to encourage responsible travel. “We’re hoping the distribution of the volunteer vacations VNR will aid ASTA’s efforts to spotlight the good-will of travel agents,” said Cheryl Hudak, CTC, ASTA president and CEO. “Volunteer travel has made a huge impact on the development of destinations all across the world, with the help of ASTA members.” 

Travel Agents Care month is part of a larger campaign whereby ASTA established a partnership with Global Volunteers, a leader in volunteer travel, to promote “voluntourism,” a unique combination of service and travel.

ASTA and Global Volunteers will work together to provide professional travel agents with the information, education and tools to help them identify and serve the growing number of Americans interested in this rewarding new way to spend their vacation time. The two organizations will also cooperate in a proactive public education campaign to raise awareness of volunteer service travel opportunities.

Voluntourism involves people of all ages and social classes traveling globally to provide aid to communities in need while intimately experiencing the culture. This combination of exploration and inspiration is growing in popularity, mostly due to an increase in the number and variety of opportunities now available. Travelers no longer need to stay enmeshed in a foreign land for months to make a difference—they can now impact an entire community over the course of a week or two, or even during their honeymoon.

ABOUT ASTA
ASTA’s (American Society of Travel Agents) mission is to facilitate the business of selling travel through effective representation, shared knowledge and the enhancement of professionalism. ASTA seeks a retail travel marketplace that is profitable, growing and a rewarding place to work, invest and do business.

